® ChatinFlow FREE GUIDE

EVENT RSVP FROM INSTAGRAM COMMENTS,
WITH A GUEST LIST

An RSVP comment getsthedetails by privatereply andatagfortheevent, witha questionforplus-ones
andacapattheroom's capacity.

Updated October17,2026 - chatinflow.com/flows/comment-to-rsvp

Aneventpostasks peopleto dosomething hard:leave theapp,findaform, fillitin.Mostof them mean to
andneverdo.AnRSVP from thecomments asks foronewordinstead. The personcomments RSVP, a private
reply sends the date, the place and the ticketlink,and they are tagged forthe event with the eventsaved on
theircontact.When theyreply,a question asks how many are coming,and alimited spots step can stop at
theroom's capacity. You end up with a guestlist you can filter, message and export, built from the comments

of onepost.This guide setsitup step by step.

Key points

¢ Acommentwithyourword,suchas RSVP,gets a private reply withthe details and a public reply underthe
comment.

e The guestistagged forthe event,and the eventis saved ontheircontact witha customfield.
¢ Whenthe guestreplies,a questionwithbuttons asks how many are coming and saves the answer.
¢ Alimited spots step gives placesinorderand sends everyone afterthelastone downa Full path.

e Updatesgototheeventtagasabroadcast,inside eachchannel'srules,and the guestlistexports as
CSVfromAudience.

HOW THE FLOW WORKS

Step What happens Built with

1.The comment Someone comments RSVP underthe eventpost The Instagram commenttrigger
2.The private reply The date, the place, the ticketlink Send private reply

3.The tag and the field The guestis marked for this event Tag contact, Setcustom field
4.The publicreply "Sentyou the details!" underthe comment Publicreply

5.Theiranswer Theyreply,andthe chatopens AnyDMstep

6.Howmany? Justme, orplus one Ask a question with buttons
7.The spot Aplace, orthe Full path Limited spots
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STEP 1: START FROM THE TEMPLATE

Open Automations and search the gallery for"RSVP".Turncommentsinto RSVPs tags everyonewho

comments as attending, saves the eventonthe contactand confirms privately.

Instagram - Engage youraudience X

Turncomments into RSVPs

Tag everyone who comments as attending, save
the event onthe contact and confirm privately.

What you need
®© Instagramis connected
[ - T —— Pr— g — o Teay

Instagram cemment Send privatereply Tageontact Seteustem field The flow

= Send privatereply (DM from comment)
You're onthe list!Calendarinvite incoming.

() Tag contact
“rsvp-event-q4”

Vi Setcustom field
~ rsvp_event=g4-launch

Usetemplate
Turncommentsinto RSVPs:confirm privately, tag the guest, save the event.

Its three steps are a private reply, "You're on the list! Calendarinviteincoming.",a tag such asrsvp-event-q4
andacustom field such asrsvp_eventsetto g4-launch.Press Use template,renamethetagandthe field

foryourevent,and write yourown reply.

WRITING THE EVENT POST

The postdecideshow many peoplecomment.Putthe essentials where peoplelook:

Ontheimage,thenameoftheeventandthedate,largeenoughtoreadinthefeed.
Inthe first line of the caption,theask:"CommentRSVP tojoinus."Mostpeoplenevertap More.

Inthe caption,thetime,the placeandhow many places thereare.Anumber,such as 60 places,makes
people decide now.

Inapinned comment,the same askagain,forpeoplewho scroll straight to the comments.

Reply to the first few comments yourself as well. The flow sends the details eitherway; yourown replies show

the postisalive.
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STEP 2: SET THE TRIGGER ON THE EVENT POST

Choosetheeventpost,and anyReelthatpromotesit.Use oneword forthe whole event,such as RSVP, with
Containsasthematchand Catchtyposon,so "rsvp pls"and "rvsp" count.If you run several events atonce,
giveeachitsownword,such as RSVP-LISBONand RSVP-PORTO, orits own post.

STEP 3: WRITE THE PRIVATE REPLY

Meta allows one private reply percomment, within 7 days of it: one text with an optionallink.lt should answer
everything a guestneeds,andinviteareply:

"You're onthe list, {first name}! € Thursday 24 October,doors at19:00, The Loft,12 Rua Nova, Lisbon. Tickets
are free,butplaces arelimited:reply YES to save yours."

The date, the time and the place, written out.
Thelink,to the ticketpage orthe map,in thelink field.

Areasontoreply,becausethe questionsandthespotcome afterit.

Add aPublic reply underthe comment, such as "Sentyou the details!", so people reading the comments

know how tojoin.

STEP 4: ASK HOW MANY ARE COMING

When the guestreplies,the chatis open.An Ask a question step with buttons,such as Just me and Plus one,
savestheansweronthe contact.Add a third button,Can't make it,so people who change theirmind tell

you,and give thatpathakindreplyand atagforthe nextevent.

STEP 5: STOP AT THE ROOM'S CAPACITY

Forfree events witharoom limit,add a Limited spots step afterthe YES. Set the numberof spots,up to
100,000.

Aspot left.The guesttakes one,and the flow goes onwith theirnumberin {{vars.spots.number}} ,such

as"You'reguest42"
Already hasone.Someonewho comes backkeeps theirspot.

Full. Everyone afterthelast spotfollows the Fullpath:a sold-outmessage,atagforafutureeventoralink
to paidtickets.

{{vars.spots.left}} Sshowshow manyplacesremain,andyourteam hearsat90% andagainwhenthe

room is full.
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STEP 6: SEND THE UPDATES

Achangeoftime,anew speakerorthereminderthe day before should reach every guest. On Starterand up,

send abroadcasttothesegmentof contacts with the event tag.

< Backtobroadcasts

New broadcast

Compose, target andschedulea one-off send in fivesteps.

Channel Choose audience

Pick channel and
connection

Allactivecontacts ~16 contacts
2 Audience Bridalinauii T
Segment and size estimate ek ilnig A coftacas
Message Newsletterreaders 16 contacts
VIPclients 6 contacts

Schedule
Review < Back . Continue >

Pickeveryone orasaved segment. Contactcounts from a demo workspace.

Each channel'srules apply. OnInstagram and Messenger,a broadcastreaches only the guests who wrote to
youinthelast24 hours,so aguestwho replied YEStwo weeks ago willnot getit. On WhatsApp,abroadcast
uses anapproved template; onTelegram, thereis no window forpeople who started yourbot.Plan the

importantmessages while the chats are fresh,and put everything a guest needsin the privatereply itself.

STEP 7: KEEP THE GUEST LIST

Thetagisyourguestlist. Open Audience, filterby the eventtag,and you see every guest with the answers
they gave.Exportthe contactsas CSV forthe doorlistorfora spreadsheet; on Growth andup,a Google

Sheets stepintheflow canaddarow foreach guestastheyconfirm.

chatinflow.com



AUDIENCE 30

100% Active

Everyone who has talked to your business, with what L
enaF.

you know about them, ready for the next flow or Newedt . 5dago

Arriving from &g

broadcast.

30 @ ‘

i 3 3 1
Contacts Segments Companies Lists
Everyone who has written to you, Live groupsbyrule:whoisin Thebusinessesbehind your Tables of yourown:columns you
with theirchannels, tags and updates onits own contacts anddeals name,rows you fill
history.

e Bridalinquiries e AtlasHotels
Zoe Hartmann SaralLind e Newsletter readers e BloomWeddings
Diego Silva e VIP clients e Northwind Events e Wedding parties

Openarowforthequickview, ortickrowsto actonseveralatonce. © Manage tags & Add contact

All 30 Active 30 Unsubscribed o Q Searchname, email tags, se = Filters 7 Latestactivity first v =] i
2, Allcontacts (30) EEIERTE Bridal inquiries (4 Newsletterreaders (16) VIP clients (6) Tags @ Bridal (9 ® Newlead (
Contact Status Channels Tags Score Lastactivity

Contacts, segments,companies and lists, withimport, exportand filters. Demo workspace.

THE DAY BEFORE, AT THE DOOR AND AFTER

The daybefore. Sendthereminderto the eventtagwhileas many chats as possible are stillopen:the time,
the address,whatto bringanda Can'tmakeitbutton.Peoplewho tapitfree theirplaceinyourhead count,
evenif the spotitself stays taken.

At the door. The guestlististhe eventtagin Audience.Filterbyit,sortbynameandkeepitonatablet,or
exportitas CSV and printit.The answerto How many? tellsyouwho is bringing a friend. Amessage that says
"show thisatthedoor"inthe confirmation helps when thelistand thename donotmatch.

Afterthe event.Thankeveryonewho camethesameevening,while the chats are open:the photos,the
recording orthe slides,and the date of the next one.Tag the people who did not show, so the nextinvitation

canbewarmerforthosewho cameand gentlerforthose who did not.
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RSVP FLOWS FOR DIFFERENT EVENTS

Event The word The extra question The Fullpath

A free workshop WORKSHOP Yourlevel:beginneroradvanced Tag forthe nextdate

A store opening OPENING Which day you will come A code for the online shop
Awebinar LIVE Yourmain question forthe speaker The recording wheniitis ready
A community meetup MEETUP The neighborhood you live in The nextcity date

Atasting TASTE Anyallergies The nexttasting date

The extra questionis the onethat makes the event better:the speakeranswers the questions people sent,
andthekitchenknows the allergies before the evening.

A WORKED EXAMPLE: ABOOK LAUNCH

Abookshophosts afreeauthoreveningforé60 people.

1.The post says "CommentRSVP tojoinus on Thursday" with the author's photo.
2.The privatereply gives thedate,thetime and the address,and asks "Reply YESto saveyourplace."

3.The guest replies YES. Alimited spots step with 60 spots gives them a place and themessage "You're
guest230f60."

4. AquestionasksJustmeorPlusone,saved onthecontact.

5. At 54 RSVPs,theteam hearsthat 90% of the places are gone. At 60, everyone else gets "We're full, but
we'llstreamitlive. Wantthelink?"and atag forthe stream.

6.0nthe evening, the bookshop opens Audience, filters by the eventtag and prints the doorlist.

MESSAGES TO COPY

The confirmation. "You're in! Thursday 19:00 at the shop.Reply YES to save yourplace,and tellmeif you're
bringing a friend."

The Fullpath. "We're fullforThursday, sorry! Want first word about the next one? Reply NEXT."

The can't-make-it reply. "Thanks forletting us know. We'llsave you a seat next time."
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MEASURING THE EVENT

The automation's Activity tab showshow manycommentsitanswered and whereruns stopped.The tag
countinAudienceis yourRSVP number, thelimited spots step tellsyouhow many places are taken,and the

Fullpath countisthe demandyou could not fit,whichis thebestargumentfora biggerroom nexttime.

COMMON MISTAKES

Asking forthe RSVPinthe bio. Onewordinthecommentsis easierthanaform.
Noreply askinthe private reply. The questions and the spotcanonlyfollow ananswer.
No capacity. Afree event withoutlimited spots can promise more places than theroom holds.

Updatessent toolate. OnlInstagram,a guestwhowrote two weeksago cannotbereachedbya
broadcast.

Onetagforeveryevent.Useonetagperevent,soeachguestliststays clean.

TERMS IN THIS GUIDE

RSVP. Aguest'sword thattheyarecoming; here,acommentorDMkeyword that puts them on thelist.
Private reply. Meta's single private messagein answerto a comment, within 7 days of it.
Customfield. Anamedvalueonacontact,such asrsvp_event,setbya flow step.

Limited spots. Astep thatgivesthe first people a place and sends therestdown a Full path.

Segment. Asaved filterof contacts,such as everyone with the eventtag,used forbroadcasts.

24 -hourwindow. Thetime aftera person'slastmessagewhen a business canreply freelyonInstagram.

QUICK ANSWERS

Canpeople RSVP by DMinstead of acomment?

Yes.Add a DMkeyword automation forthe sameword, with the same tagand the samelimited spots step.

Canlsend acalendarinvite?

Putacalendarlinkinthe privatereply oralatermessage, from yourcalendarorticketing tool.

Canaguest cancel?

Yes,witha Can'tmakeitbutton ora keyword such as CANCEL thatremoves thetagand sends a kind reply.

Canltake payment for aticketinthe chat?

Yes.ABuybutton sells a ticket through yourown Stripe orPayPal account at a fixed price, with the money

going straighttoyou.Useitin place of the free RSVP orfora paid upgrade.
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SOURCES

Private Replies, Meta forDevelopers,on one privatereply percommentwithin 7 days.

MessengerPlatformand IG Messaging APl policy, Meta forDevelopers,on the 24-hourwindow for
broadcastsandreplies.

DO IT IN SECONDS, FREE

chatinflow.com/flows/comment-to-rsvp
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https://developers.facebook.com/docs/messenger-platform/instagram/features/private-replies
https://developers.facebook.com/docs/messenger-platform/policy/policy-overview
https://chatinflow.com/flows/comment-to-rsvp
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