® ChatinFlow FREE GUIDE

DM SALES ATTRIBUTION: WHICH MESSAGE
MADE THE SALE

Seewhichfloworbroadcast madeeachsale, from Buy buttons, storeordersandwon deals, add what
youspent, andsendevery saleback to yourads.
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Mostbusinesses thatsellthrough chatcannotanswera simple question:which message made the sale? The
customercommentedon aReel,gotaDMwith alink,camebackthree days laterafterabroadcastand paid.
The sale shows up in Shopify orStripe; the conversation lives somewhere else; nobody connects the two.
Attribution in ChatinFlow does that connection foryou.Every message yourflows,Aland broadcasts sendis
written down againstthe contactwho receivedit,every saleis matched to thatcontact,and thelast
message before the sale gets the credit. This guide explains how the matching works, how to connect your
sales sources,how to add whatyou spendto seethereturn,and how to send each sale backto Meta, TikTok

and Google Ads.

Key points

e Everyflowmessage,Alreply and delivered broadcastisrecorded as atouchonthe contactwho
received it.

e Salescomefrompaidbuybuttons, paid orders of a connected Shopify orWooCommerce store, won

deals,the Record a conversionstep and the conversions API.

e Thelasttouchinthe 30 days before a sale gets the credit,and up to 25 earliertouches are saved withit.
Sales withno touchstay visible as unattributed.

¢ Addwhatyouspend permonth,forafloworabroadcast,and Analytics shows the returnnext to the
sales credited toit.

e Eachsalecangobacktoyourads:to aMeta datasetthroughthe Conversions API, to TikTok through the
Events APl,and to Google Ads as a fileyouupload.

HOW ATTRIBUTION WORKS IN CHATINFLOW

Attributionrests ontworecords and onerule.

Touches. Each flow message, Alreply and delivered broadcastis recorded againstthe contactwho

receivedit,with the time and the source.

Sales. Eachsaleisrecorded againsta contact,found by the buyer's email,phone orchannelid.The buyeris

looked upinyourworkspace only,neveranywhere else.

Therule.Themostrecenttouchinthe 30 days before the sale gets the credit. Thatislast-touch attribution:

onesalepointstoone messageyou canrepeat.Up to 25 earliertouches are saved with the sale,so you can
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seewhatelsereachedthe buyerbefore theypaid.

Question Answer in ChatinFlow

Whichmodel? Lasttouch, within 30 days

Whatcounts as atouch? Aflowmessage,anAlreplyoradelivered broadcast

Whatcounts as asale? A paid buybutton, a paid store order,awon deal,a Record a conversionstep, a

conversions APl call

Howis the buyer found? By email, phone orchannelid,in yourown workspace
Whatifno touchis found? The sale is keptand shown as unattributed

Whatif the same orderarrives Nothingis added;the orderidis the duplicate key
twice?

Thelast-touchruleis deliberately simple.lttells you whichmessage to send more of,anditis easy to check
byhand:openthecontact,lookatthelastmessage before the order.If you need a different model, the earlier

touches savedoneach saleandthe APlgive you theraw material.

STEP 1: CONNECT WHERE YOUR SALES HAPPEN

Asalehastoreach ChatinFlow beforeitcan be credited.There are five ways in.

Aconnected store.InSettings, Integrations, Stores,connect Shopify orWooCommerce.Each order
files thebuyeras a contact,counts as asalewhenitis paidand canstarta Store orderflow. "Paid"means what
yourstore calls paid: Paid in Shopify, Processing orCompletedin WooCommerce.Refunded orcanceled

orders stop counting,and testorders start flows but nevercountas sales.

Stores

Orders fromyour Shopify orWooCommercestorefilethe buyerasacontact, count as salesinROI
when paidand canstarta Storeorderflow.

Connectedstores Connect Shopify Connect WooCommerce

No storeconnected yet.

Paid means what yourstore calls paid: Paid in Shopify, ProcessingorCompleted inWooCommerce. Refunded or
canceled orders stopcountingas sales. Testorders start flows butnevercount.Store sales are notsent to Meta
Conversions APl yourstore'sownMetaapp sends them.

Cartabandoned flows need two more Sho pifywebho oks with the same address:Checkout creationand Checkout
update.Acartleftforanhourbyasho pperwho typed anemailorphone starts them;anorderstops them.

ConnectShopifyorWooCommerce under Settings, Integrations, Stores.
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The same card explains cartrecovery: Shopify's Checkout creation and Checkoutupdate webhooksleta cart

leftforanhour,byashopperwho typed anemailorphone,starta Cartabandoned flow,and an orderstopsiit.

ABuybuttoninthe chat. The Buy button step opens a Stripe orPayPal checkoutatyourprice,and the

money goes straight to yourown account. A paid checkoutisrecorded as a sale and credited like any other.

Awondeal. In Sales,everydealstartsinaconversationand moves stage by stage onaboard. Whenyou
mark a dealwon,itisrecorded as a Purchase conversion withits value,and thereportand goals update with
it.

StUdlo sales Alldeals Mydeals % Edit pipeline + Newpipeline % Deal fields + Newdeal
9 . $6,100 . $760 1
obendeals $ Oben bineline \=. 2dealsinthelast B lostinthelast30
P PSR 30days days
@ Newlead 2 ® Consultation 3 Proposal sent 2 ® Deposi
$330.00 $1,890.00 $1,620.00 $2,260.0
Balayage + toner Wedding party hair (5) Bridal trial + day Hotelsta
A SofiaReyes A Amelie Fournier A ElenaNovak A Chloe
$180.00 6d P $950.00 5d A $420.00 9d P $2,100.0¢
Keratin smoothing Color correction Corporate styling day Monthly |
A Jake Sullivan A JuliaThomsen A AnaCosta A LenaFi
$150.00 7d L $260.00 8d L $1,200.00 nd A $160.00

Bridal party (Feb)
R LeaHansen

$680.00 7d L

Awon deal counts as a sale with its value. Deals and amounts from a demo workspace.
The Record aconversionstep. Putitinaflow to countasaleorasignup withits value,forexample aftera
bookingis confirmed.

The conversions APl. Any otherstore,ora scriptof yourown, posts each orderto the conversions endpoint
with a personalaccess token.Reporting sales through the APIneeds a token with write access,on the

Growth plan orhigher.Everyamountsent thiswayis marked as reported by yourworkspace.

STEP 2: MAKE SURE BUYERS CAN BE MATCHED

Asaleis credited only when ChatinFlow can find the buyeramongyourcontacts.Thatdepends onthe

buyer's email,phone orchannelid already being on a contact.Three habitsraise the matchrate:
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Collect the emailinthe chat. An Aska question step thatasks forthe emailbefore sending a discount
codeoralinkputsthekeyonthecontact,and a Reply checkstep confirmsitreallyis an email.

Use the same email at checkout. \When the chatsends a checkoutlink,the shopperusually types the
same address theyjustgaveyou.

Connect the store before the campaign. Astore connected afterthe sale cannot creditit.

Abuyerwho nevermessagedyouisstillrecorded as a sale,as unattributed.Thatis useful too:the share of

unattributed sales tells you how much of yourrevenue the chats do nottouchyet.

STEP 3: ADD WHAT YOU SPEND

Sales alonedo nottellyou whethermarketing paid off. Open Analytics,the Results tab,and find the chapter

Did your marketing pay off?.lt shows sales and spendforthismonth orthelast3,6 or12months.
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6‘ CHAPTER 03

DID YOUR
MARKETING PAY OFF?

Salescome from paid buy buttons, paid ordersofa ‘

connected store, won deals, the Record conversion Q

step andthe conversionsAPIl. Add what youspend No sales or spendin these months yet
below to see thereturn. Addwhat youspend below. Sales show up here

asthey comein.
Asalecountswhenaflow message, Alreply orbroadcast
reached the personinthe 30daysbeforeit.

Last émonths Last12 months

What you spent + Addspend
What you paidinamenth: ads,an influencer,message fees. Name the floworbroadcast it
was fortosee that source’s return.

No spendinthesemonths yet.

Google Ads offline conversions

Sendthesales andleads that came froma Google adclick back to Google Ads, so it can bid formore like
them. Theclickcomes froma Google Ads lead form,orfroma site chat visitorwho arrived byan ad.

Conversionactionname in Google Ads Only conversionsnamed (optional) Period

Last 90days L

Uploaditin Google Ads underGoals > Conversions > Uploads, to aconversion action whosesourcels

& Download fil
Import fromclicks. Times arein UTC cumes c

Sales,whatyou spentandthe Google Ads file,in one chapterofthe Results tab.

Press Add spend and enterwhatyou paidinamonth:ads,aninfluencer,message fees.Namewhatitwas for,
theamountandthecurrency,and pick the flow orbroadcastit paid for. With the spend linked to a source, the

chaptershows thatsource'sreturn:the sales credited toitnext to whatit cost.
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What you spent
What you paidina month: ads,aninfluencer,message fees. Name the flow orbroadcast it
wasfortoseethatsource's return.

Month What for

October 2026 B Instagram ads
Amount Currency For

250.00 EUR Broadcast: Octobercolor week v
Note

No spendinthesemonths yet.

Spend forone month, linked to the broadcastitpaid for.

Enterspend permonth,evenroughnumbers.Areturn thatis wrong by 10% still tells you which of two

campaigns torepeat.

STEP 4: SEND EACH SALE BACK TO YOUR ADS

Adplatforms bid betterwhen they know which clicks turnedinto sales. ChatinFlow sends each saleitrecords

totheplatformsyouconnectin Settings, Integrations.

Meta Conversions APl. Connect a Meta datasetandthe conversions yourflowsrecord go toit,so yourads
canoptimize forthem.Buybutton payments go as purchases. Contacts from Messengerand Instagram are

matched by theirchat,everyone else by email orphone; a conversion with neitherisnotsent.

Meta Conversions API

Sendtheconversions yourflows recordto your Metadataset, so youradscanoptimizeforthem. Buy
buttonpaymentsgo as purchases.

Contacts fromMessengerand Instagramare matched by theirchat,everyone elseby emailorphone.Aconversion

with neitheris notsent.

Connecta Meta datasetto send each conversion to Meta.

TikTok Events API. Connectyourown pixel oroffline event set,and each saleis sentas ChatinFlow recordsit.
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Store ordersare the exception. Sales from aconnected storeare notsent to the Meta Conversions AP,
becauseyourstore's own Meta app already sends them.Sending them twice would count each ordertwice
inyourads.

Google Ads. Inthe same Results chapter, Google Ads offline conversions makes a file of the sales and
leads thatcamefrom a Google ad click,from a Google Ads lead form orfrom a site chatvisitorwho arrived by
an ad.Enterthe conversion actionname, picka period of 30,60 or90 days,download the fileand uploaditin
Google AdsunderGoals, Conversions, Uploads, to a conversion action whose sourceis Import from clicks.
Timesinthefilearein UTC.

STEP 5: READ THE RESULTS AND ACT ON THEM

With sales flowing in and spend entered, three questions become easy to answer.

Whichflow sells? Compareyoursources by credited sales. The flow with the most credited salesis the one

toputmore posts,ads andkeywords behind.

Whichbroadcast paid foritself? Abroadcastwith spendlinked toitshowsits return directly. One that sold
nothingtwiceinarowisamessagetorewrite,oran audience to rethink.

How muchisunattributed? Alarge unattributed share means many buyers nevertalk to you before they
buy,orthattheiremailisnotonacontact. Collectemails earlierin yourflows, oradd a post-purchase flow
thatstarts a conversation.

Foryourownreports,the summary endpoint of the ChatinFlow APlreturns sales foranyrange up to 365 days,

attributed and unattributed, grouped by flow, Alreply and broadcast.

WHAT ATTRIBUTION DOES NOT DO

Clearlimits make the numbers trustworthy.

One model only. Creditgoes to thelasttouch; there are no multi-touch models to switch between.
Yourworkspace only. Abuyeris matched only againstyourown contacts.

Reported amounts. Amounts come from yourstore,yourpayment provideroryourown APl calls,and
are marked asreported by yourworkspace.

No shipping orreturns workflow. Refunds and cancellations stop a store orderfrom counting, but
ChatinFlow does not processreturns ortrack shipments.

No cartrecovery forWooCommerce. WooCommerce sendsno cartevents,so cartabandoned flows
workwith Shopify only.

TERMS IN THIS GUIDE

Touch. Aflow message, Alreply ordelivered broadcast,recorded on the contactwho receivedit.

Last touch. Themostrecenttouchinthe 30 days before a sale,which gets the credit forit.
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Unattributed sale. Asalewithnotouchinthose 30 days, keptvisible onits owninstead of hidden.

Spend. Whatyou enterpermonth foraflow ora broadcast,so Analytics can show thereturn next toits
sales.

COMMON MISTAKES

Connectingthe store afterthe campaign. Sales before the connection cannotbe credited.
Neverasking foranemail. Without a key on the contact,a website salecannotbe matched to the chat.

Spend without asource. Spendnotlinked to a flow orbroadcastshows the totalreturn,notwhich
campaign earnedit.

Sendingstore salestoMetatwice. Letyourstore's own Meta app send store orders; ChatinFlow leaves
them outon purpose.

Expectingcredit forchatsolderthan30 days. Atouch morethan 30 days before the sale doesnot
getthecredit.

QUICK ANSWERS

Does an Alreply get credit forasale?

Yes.An Alreplyis atouch like aflow message ora delivered broadcast.Ifitwas thelastoneinthe 30 days
beforethesale,it gets the credit.

What happens when an orderis refunded?

Arefunded orcanceled store orderstops counting as a sale,so yourtotals keep matching yourstore.

Canlsee the earlier messages that reached a buyer?

Yes.Up to 25 earliertouches are saved on each sale,and the APlreturns them withiit.

Do I need the APl to track sales?

No.A connected Shopify orWooCommerce store,a Buy button,won deals and the Record a conversion step
allworkwithoutit. The APlis forany otherstore oryourown scripts.

SOURCES

Conversions API,Meta forDevelopers.
About offline conversionimports, Google Ads Help.

About Events API, TikTok ForBusiness.
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https://developers.facebook.com/docs/marketing-api/conversions-api
https://support.google.com/google-ads/answer/2998031
https://ads.tiktok.com/help/article/events-api

DO IT IN SECONDS, FREE
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