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® ChatinFlow FREE GUIDE

INSTAGRAM GIVEAWAY FROM COMMENTS:
ENTRIES, DRAW AND WINNERS

Entriesfrom onecomment each, duplicates marked, winners drawn at random fromtheentriesandtold
by DMwhenyoucanreachthem,insidelnstagram'spromotionrules.

Updated October17,2026 - chatinflow.com/flows/instagram-giveaway

A giveawayis thefastestwayto putapostinfrontof peoplewho haveneverseenyouraccount.ltisalso alot
ofmanualwork:hundreds of comments to read, duplicate entries to spot,a winnerto pickin awaynobody
can callunfair,and awinnertoreach before the prize goes stale. A giveaway flow handles the busy part.
Enteringis onecommentwith yourword; a private reply confirmsit; a second entry from the same personis
marked as a duplicate; the draw picks winners atrandom from the entries; and winners who have achatopen
withyou hearitin theirDMs with a button to claim.This guide setsitup step by step, with therules thatkeep it

fairandinsideInstagram's promotion guidelines.

Key points

¢ People enterwithyourkeyword inthe comments of the giveaway post,orina DM,and eachentryis
confirmed by private reply.

e Asecondentry fromthe same personis marked as a duplicate,so the draw sees one entry each.

¢ Winners are drawnatrandomfromthe entries, whenyourunthe draworatthe date youset,withseveral
winners and prize tiers if youlike.

e Winners who already have a chatwithyougetthe winnerDMwitha claimbutton; anunclaimed prizeis
marked forfeited afterthe deadline youset.

¢ Following youraccountis notchecked,so do notmakeita conditionof entry.



HOW THE GIVEAWAY WORKS

Step What happens Where youset it

1.The post The prize, the word to comment, the end date Instagram
and the rules

2.The entry Someone comments the word The Run a giveaway flowand the
giveaway itself

3.The Aprivate reply says theyare in The flow's private reply step
confirmation

4.The draw Winners picked atrandom from the entries Giveaways
5.The winners A DM with a claim button, to winners you can Giveaways
reach

STEP 1: START FROM THE TEMPLATE

Open Automations and search the gallery for"giveaway".Runa giveaway tags everyone who comments

the keyword as an entry and confirms privately thatthey arein.

Instagram - Grow followers X

Runagiveaway

Tag everyone who comments the keyword as an
entryandconfirm privately that theyarein.

What you need

®© Instagramis connected

Instagram cemment Tagcontact Wait Send privatereply The flow

© Tag contact
“giveaway-entry”

b4 Waft ‘
Wait Tmin

) Send privatereply (DM from comment)
You're entered! We'll DMwinners on Friday.
Usetemplate
Run a giveaway:tag the entry, waita minute, confirm by private reply.
Its three steps are a tag, giveaway-entry,a one-minute wait,and a privatereply: "You're entered! We'll DM

winners on Friday." The short wait makes the confirmation feellessinstant,and the tag gives you alist of

everyonewho entered.
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STEP 2: CREATE THE GIVEAWAY

Open Giveawaysin the sidebarand press New giveaway.

PICK WINNERS

FAIR & LIVE

Spin up multi-channel keyword giveaways,

RUNNING

1

13 entrie

draw winners with audited faimess, and

notify themin one click.

All Drafts Scheduled Running

© Messe nger

n Holiday glow kit ® Draft
GIFT -Instagram

0 1 1

Entries Winners Tiers

Shampoo,maskandastyling session.

@® Ends -Nov21,2026 Open >

Paused Ended

Drawing

© WhatsApp

Win a free .

n balayage
GLOW -Instagram

13 il al,

=)

. Winafreebalayage
Ends Oct15,06:44 PM

Completed

Running

Entries Winners Tiers

One balayage withtoner,worth $180.

@® Ends-Oct15,2026

Open >

Q Searchgiveaways

+ Newgiveaway

Giveaways with their entries, winners and tiers. Demo workspace.

The name and the prize,as people willsee them.

The keyword and the channel,such as GIVEAWAY on Instagram.Giveaways can also run on Messenger

and WhatsApp keywords.

The dates,whenentries open and close.A giveaway canbe scheduled,run,be paused,endand be

drawn;thetabsatthetop follow each onethroughthose stages.

The winnersand the tiers. Onewinner,orseveral, with tiers such as two VIP passes and ten standard

prizes.

The claimdeadline,afterwhich anunclaimed prizeis marked forfeited.

STEP 3: WRITE THE POST AND THE RULES

Thepostdoestheselling;therules protectyou.Acleargiveaway post says:
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1.What the prizeis, with aphoto ofit.

2.Howtoenter:"Comment GIVEAWAY below."

3.Whenit ends,withadateandatimezone.

4.How winners are picked and told: "Winners drawn atrandom and messaged on Friday."

5. Where therulesare:alinkin yourbio ora pinned comment.

Instagram's promotion guidelines askyou to publish official rules, to state thatthe promotionis not
sponsored,endorsed oradministered by Instagram,and notto encourage people to tag content

inaccurately.Locallaws on prizes and draws apply too, and they differby country.

STEP 4: CONFIRM EVERY ENTRY

Eachentry getsthetemplate's privatereply,and Meta allows one private reply percomment, within 7 days of

it. Make the confirmation do two jobs:

"You'rein,{first name}! Winners are drawn Friday at18:00 and messaged here.Reply OKso we canreachyou
if youwin."

The secondsentence matters.AwinnerDMcan onlyreach people who have achatopenwithyou,and
someonewho onlycommented has notwrittento you yet. Areply to the confirmation opens the

conversation,soyou canreach them whenthedraw comes.

STEP 5: KEEP IT FAIR

Fairnessiswhatmakes people enterthenextone.

One entry perperson. Asecond commentfrom the same personis marked as a duplicate,and thedraw
seesoneentryeach.

Arandomdraw. Winners are drawn atrandom from the entries,once each,so nobody can say you picked
afriend.

No hiddenconditions. Following youraccountis notchecked,so donotpromise thatonlyfollowers can
win.

Publishthe winners' first names orhandles, with theirpermission, so everyone sees the draw really
happened.

STEP 6: DRAW AND TELL THE WINNERS

When the giveaway ends, run the draw from the giveaway's page, orletitrun at the date you set. Winners who
have a chat withyou getthewinnerDMwith a claim button.Forthose who only commented, the giveaway

keeps them waiting to be told,and you can notify them later,once they write to you.



Settheclaim deadline with a littleroom,such as 72 hours. A prize nobody claims is marked forfeited afterit,
andyoucandraw again forthat prize.

STEP 7: KEEP THE PEOPLE WHO ENTERED

A giveaway brings people who wanted the prize; some of them willwantyourproducts too.Before the
giveaway ends:

Tageveryentry,asthetemplatedoes,soyoucanfindthem laterin Audience.

Thank everyone who did not win, inside the 24-hourwindow, with something small,such asacode
from yourone-time codelist.

Ask one questionin the confirmation orthe thank-you, such as "Whatwould youlove to win next time?",
andsavetheansweronthecontact.

A ONE-WEEK GIVEAWAY TIMELINE

1.Day1, morning. Create the giveaway withits dates, prize tiers and claim deadline,and publishthe Run a
giveaway flow on the post. Testitwith Tryit.

.Day 1, noon. Postthe giveaway with the prize,theword, the end date and alink to therules.
.Day 3. Astoryreminds peopleitisrunning, with the sameword and the end date.
.Day 6. Alast-chance story. Entries keep coming while the giveaway is open.

.Day7,at the end time. Entries closeandthedraw runs.Winners with an open chatgetthe winnerDM.

o o1 A W DN

.Day7, evening. Postthewinners,and send the thank-you with a code to everyone else whose chatis still
open.

7.Day10. Theclaim deadline passes; draw again forany prize nobody claimed.

WRITING THE WINNER DM

ThewinnerDMis the message people screenshotand share, so makeitworthit:

"Youwon,{firstname}! € The free balayageis yours.Tap Claimto pick yourappointment.The prizeis held
foryouuntilMonday at18:00."

Saywhat they won,inthewords of the post.
One button, Claim,thatleadsto the next step:abooking,an address form ora code.
The deadline,the same oneyousetonthe giveaway.

No payment, ever. ArealwinnerDM neverasks forcard details. Say soin therules,because fakeaccounts
often copy giveaways and message entrants.
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MEASURING WHAT THE GIVEAWAY BROUGHT

A good giveaway brings more than entries. Afteritends,look at:

The entries,onthe giveaway's card.
The tag, giveaway-entry,in Audience:how many entrants were new contacts.
The replies to the confirmation, which tellyou how many people opened a chat.

The codesused from the thank-you, which tellyouhow many entrants bought.

Compare thenext giveaway against these numbers,notagainst the numberof comments alone.

A WORKED EXAMPLE: A SALON'S FREE BALAYAGE

Asalonposts "Win afreebalayage:comment GLOW below. Ends Friday 18:00."

1.The giveaway is setonInstagram with the keyword GLOW, one winner,one tierand a claim deadline of 72

hours.

2.The Runagiveaway flow listens for GLOW on that post,tags each person and confirms with "You'rein!
We draw Friday at18:00.Reply OKsowe canreachyou."

3.Most entrantsreply OK, which opensthe chat.

4.0OnFriday,thedraw picks awinneratrandom from the entries. The winnerhad replied OK, so the winner
DMwith the claim buttonreaches them atonce.

5. Everyone else gets a thank-you with a one-time code for10% off theirnext visit, sent while theirchatis
stillopen.

Thepostreaches new people,thedrawis fairandvisible,and the salon ends the week with a tagged|list of
people who wantabalayage.

PRIZE IDEAS THAT BRING THE RIGHT PEOPLE

Business Prize Why it brings the right entrants
Salon Afree service People who live nearby and wantit
Store The productfrom the post Shoppers who like thatproduct
Coach Afree session People with the problem you solve
Event Two tickets People who would come anyway
Creator Asignedproductoracall Fans,notprize hunters

Aprizeanyonewants,such as aphoneorcash,brings entrants who willneverbuy from you,and theyleave as

soonasthedrawisover.
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COMMON MISTAKES

Follower-onlyrules. Followingis notchecked; promisingitcreates complaints.
Noreply askinthe confirmation. Winners who neverwrote cannotbereached by DM.
Noend date and time zone. People argue about whenit closed.
Copyingusernames by hand. Let the draw pickand the winnerDM go out.

Forgettingthe people who did not win. They are thewarmestaudience the giveaway created.

TERMS IN THIS GUIDE

Entry. AcommentorDMwith the giveaway's keyword, counted once perperson.
Duplicate. Asecondentry from the sameperson,keptinthe history butleftout of the draw.
Tier. Agroup of prizesin a giveaway,such as VIP passes orstandard tickets.
Claimdeadline. Thetimeawinnerhasto claim the prize beforeitis marked forfeited.

Private reply. Meta's single private messagein answerto a comment, within 7 days of it.

24 -hourwindow. Thetime aftera person'slastmessagewhen a business canreply freelyonInstagram.

Draw. Therandom pick of winners from the entries, run by you oratthe date you set,and again for
forfeited prizes.

QUICK ANSWERS

Canpeople enterby DMinstead of acomment?

Yes.A giveaway can countakeyword sentina DMas an entry,which also opens the chat forthewinnerDM.

Canlrun the same giveaway on several channels?

Yes.Giveaways canrunonlInstagram,Messengerand WhatsApp keywords,and the page filters them by

channel.

Canldraw againif awinner does not claim?

Yes.Anunclaimed prizeis marked forfeited afterthe claim deadline,and you can draw again forit.

How do |l avoid fake winner messages?

Tellentrantsin therules and the confirmation that winners are messaged only from youraccountand are

neveraskedto pay. Comment protection,onceyouturniton,canhidecomments with scam phrases, links or

thewordsyou add,suchasthenameofacopycataccount.
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SOURCES

InstagramPromotion Guidelines,Instagram Help Center,on therules forgiveaways and contests.

Private Replies, Meta forDevelopers,on one private reply percommentwithin 7 days.

DO IT IN SECONDS, FREE

chatinflow.com/flows/instagram-giveaway
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https://help.instagram.com/179379842258600
https://developers.facebook.com/docs/messenger-platform/instagram/features/private-replies
https://chatinflow.com/flows/instagram-giveaway
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