
ChatinFlow F R E E  G U I D E

REVIEW REQUEST AUTOMATION: ASK EVERY
CUSTOMER AT THE RIGHT TIME
A thank-you with your review link a few hours after each visit marked done, sent to every customer, with

problems routed to your team.

Updated October 17, 20 26 · chatinflow.com /flows/review-requests

Reviews decide where new customers go, and most happy customers never leave one. Not because they

would not, but because nobody asked at the moment they cared. A day later, the visit is a memory; a week

later, it is forgotten. A review request flow asks a few hours after the visit, in the chat the customer already

uses, with a thank-you for the exact service and a one-tap link to your review page. This guide sets it up step

by step: the trigger in Bookings, the timing, the message, the rules that keep it honest, and how to handle the

customer who had a bad day.

Key points

Marking a booking as done in Bookings starts the Booking completed trigger, so the request runs for

that visit only.

The Ask for a review after the visit template waits two hours, then thanks the customer by name for the

service and sends your review link.

Send the link to every customer, as Google's review policy asks, and let a reply about a problem reach

your team.

On WhatsApp, a message more than 24 hours after the customer's last one must be a template Meta has

approved; on Instagram and Messenger it must go within 24 hours.

ChatinFlow sends the link; the reviews themselves stay on Google, Yelp or wherever you send people.

HOW THE FLOW WORKS

St ep What  happens Built  wit h

1. The vis it You mark the booking as  done Bookings

2. The trigger Booking completed s tarts  the flow for that booking The Booking completed trigger

3. The wait Two hours , or the time you choos e A Wait s tep

4. The thank-you By name, for the exact s ervice, with the review link Send booking details  or Send DM

5. The reply A thank-you back, or a problem for your team Buttons , Notify the team
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STEP 1: START FROM THE TEMPLATE

Open Aut omat ions and search the gallery for "review". Ask f or a review af t er t he visit  thanks the customer

two hours after a completed booking and asks for a quick review.

Ask fo r a review after the visit: wait two  ho urs, then thank and ask.

Its message reads: "Thanks for visiting, {{booking.customer}}! If you enjoyed your {{booking.service}}, would

you leave us a quick review?" with the review link after it. Press Use t emplat e, put your own review link in, and

rewrite the message in your voice.

STEP 2: MARK VISITS AS DONE

The flow starts when a booking's status changes to done. Make that part of the end of each visit: the front

desk marks the booking done in Bookings as the customer leaves, or at the end of the day.
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To day's bo o kings, with every status fro m  awaiting to  no -sho w. Dem o  wo rkspace.

Marking at the end of the day works too, but then the two-hour wait lands late in the evening; shorten the wait,

so the message does not arrive at night.

STEP 3: PICK THE MOMENT

The template waits two hours. That is a good default for most services: long enough to get home, short

enough that the visit is still fresh. Adjust it to the business:
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Bus ines s When t o as k Why

Salon or barber 1 to 2 hours  after The new look is  s till the talk of the day

Res taurant The s ame evening The meal is  fres h in their mind

Clinic or therapy The next day Give the treatment time to s ettle

Home s ervice The s ame day, after the work The res ult is  in front of them

Hotel After check-out The s tay is  complete

STEP 4: WRITE A REQUEST PEOPLE ANSWER

A good review request is short, personal and easy:

"Thanks for coming in today, Olivia! We loved doing your balayage. If you have a minute, a quick review helps

us a lot: [link]. And if anything wasn't right, just reply here and we'll fix it."

T heir name and t he service, from the booking's variables, so it does not read like a mass message.

One link, to the page where the review is written, not to your profile, so it is one tap from the message to
the stars.

A way t o raise a problem, in the same message, so an unhappy customer writes to you first.

STEP 5: ASK EVERYONE, AND LISTEN TO EVERY ANSWER

Send the review link to every customer. Google's review policy does not allow asking only happy customers,

and a link that only reaches people who said they loved it is exactly that. What you can do is make it easy for

anyone with a problem to tell you:

Add but t ons after the thank-you, such as All good  and Somet hing wasn't  right .

Connect  Somet hing wasn't  right  to Not if y t he t eam and Assign t he conversat ion, so a person
answers the same day.

Keep t he review link in t he message  for everyone, whatever they tap.

A problem fixed in the chat often turns into a better review than a visit that went perfectly, because the

customer saw how you handle things when they go wrong.

STEP 6: RESPECT THE WINDOW ON EACH CHANNEL

The request is a message, so each channel's rules apply:

What sApp. More than 24 hours after the customer's last message, only a template Meta has approved

can be sent. Write the review request as a template in ChatinFlow and send it for review before you need it.
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Inst agram and Messenger. A business can message a customer only within 24 hours of their last
message. A customer who booked in the chat a week ago may be outside it on the day of the visit.

Telegram. A bot can write to people who started it, with no 24-hour window.

The message goes out in the conversation the customer already has with you, so it reaches the people who

book in the chat.

REQUESTS TO COPY

A clinic. "Thank you for your visit today, Jordan. We hope you're feeling the difference already. If you have a

moment, a short review helps other patients find us: [link]. Any questions about your treatment, just reply

here."

A restaurant. "Thanks for dining with us tonight! If you enjoyed it, a quick review means the world to a small

kitchen: [link]. Anything we could do better? Reply and the manager will read it."

A home service. "All done at your place today, Priya. If you're happy with the work, a review helps us a lot:

[link]. If anything needs another look, reply and we'll come back."

Each one thanks first, asks once, links once and opens the door to a private reply, in the voice of the business.

USING IT WITH THE SATISFACTION SURVEY

The satisfaction survey and the review request do different jobs, and they work well together:

T he survey rates a conversation with your team when it is closed, with faces, stars or thumbs, and the
scores stay in Analytics by teammate and channel. It tells you how your team is doing.

T he review request  asks for a public review after a visit. It tells the world how your business is doing.

Run the survey for chats, and the review request for visits. A customer who had a support chat and a visit in the

same week gets one of each, at different moments, for different reasons.

REPLYING TO THE REVIEWS YOU GET

The reviews land on Google, Yelp or your review site, and you answer them there. A few habits make the next

customer more likely to book:

Answer every review, good and bad, within a few days.

T hank people by name  and mention what they had, as the request did.

Answer crit icism calmly and briefly, with an offer to talk in private.
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Fix what  keeps coming up. Three reviews about waiting times are a staffing question, not a wording one,
and the fix shows in the next month's reviews.

TURNING REVIEWS INTO CONTENT

Good reviews make good posts. With the reviewer's permission, share a short quote in a story, or a carousel

of the month's best, and link it to your booking page. People trust other customers more than they trust your

caption.

A WORKED EXAMPLE: A BARBER SHOP

A barber shop marks each cut as done when the customer pays.

1. Booking complet ed  starts the review flow for that booking.

2. A wait  of  90 minut es follows.

3. T he message: "Thanks for coming in, Sam! Hope you like the fade. A quick review helps us a lot: [link].
Anything not right? Just reply."

4. Two but t ons: All good and Something wasn't right. All good gets "Thanks! See you in four weeks."

Something wasn't right assigns the chat to the shop owner.

5. Every cust omer gets the link, and the owner hears about every problem the same day.

A FIRST MONTH WITH REVIEW REQUESTS

1. Week 1. Publish the flow with your review link and the two buttons, and mark every visit as done when the
customer leaves.

2. Week 2. Read every reply to the request. Adjust the wait if messages land at awkward times.

3. Week 3. Look at the problems that reached your team, and fix the one that comes up most.

4. Week 4 . Compare the number of reviews on your page with the month before, and answer each new one.

The flow does the asking every day; the month is about listening to what comes back.

MEASURING THE REVIEWS

ChatinFlow does not see or count the reviews themselves; they live on Google, Yelp or your review site. What

you can measure in ChatinFlow:

T he request s sent , in the automation's Activity tab.

T he replies, and the problems that reached your team.

T he clicks, if your review link goes through a link you can track.

Compare the number of reviews on your page before and after you turn the flow on, month by month.
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COMMON MISTAKES

Asking only happy cust omers. It breaks Google's review policy. Send the link to everyone.

Asking a week lat er. The moment has passed; ask the same day.

A link t o your profile. Link to the page where the review is written.

No way t o complain in privat e. Unhappy customers then complain in public.

Forget t ing t o mark visit s as done. The trigger only runs when the booking is marked.

TERMS IN THIS GUIDE

Booking complet ed. The trigger that runs when a booking is marked as done in Bookings.

Wait  st ep. A flow step that holds the next message for the time you choose.

Send booking det ails. The step that sends a message with the booking's variables, such as the

customer and the service.

Templat e. A WhatsApp message Meta approves in advance, used outside the 24-hour window.

24 -hour window. The time after a customer's last message when a business can reply freely.

Sat isf act ion survey. The inbox setting that asks customers to rate a conversation when it is closed.

Review gat ing. Asking only happy customers for public reviews, which Google's review policy does not

allow.

QUICK ANSWERS

Can I ask for a review after an online order?

The Booking completed trigger is for bookings. For store orders, a Store order paid flow with a wait step can

ask for a review instead. A wait of several days takes the message outside Instagram's 24-hour window, so

on WhatsApp use an approved template for it.

Is the satisfaction survey the same thing?

No. The satisfaction survey rates a conversation with your team when it is closed, and the scores stay in

Analytics. A review request asks for a public review after a visit.

Can a customer get two requests for one visit?

No. The flow runs once per completed booking, so one visit gets one request.

Can I change the link later?

Yes. Edit the message and publish again; every visit marked done after that gets the new link.
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SOURCES

Prohibit ed and rest rict ed cont ent , Google Maps user contributed content policy, on not soliciting

reviews selectively.

Templat e f undament als, Meta for Developers, on WhatsApp templates outside the window.

Messenger Plat f orm and IG Messaging API policy, Meta for Developers, on the 24-hour window.

DO IT IN SECONDS, FREE

chatinflo w.co m/flo ws/review-requests
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https://support.google.com/contributionpolicy/answer/7400114
https://developers.facebook.com/docs/whatsapp/message-templates/guidelines
https://developers.facebook.com/docs/messenger-platform/policy/policy-overview
https://chatinflow.com/flows/review-requests
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